The emergence of hijrah community does not bring its members to abandon the old habits which are forbidden by religion necessarily. Especially for female members who continue to take selfies and self-existence on Instagram media. The aim of this study to analyze how the self-representation of women in the Hijrah community on Instagram media and the negotiations which carried out on the established discourse. This study uses an observation method on three Instagram account from informants which combined by open ended interviews. The informants who is chosen are three members of the Hijrah or Shaff community in Kediri, East Java who wears different Syar'i hijab, with chadar and without chadar. The discovery in this study are members of the Hijrah community are represented against dominant construction and creating religious identity according toheir own version. They reject the logic of appearance as a representation of faith. While the activity on Instagram recognized as unavoidableactivity even though it's been decided to hijrah. Negotiations on religious discourse is also shown in how they make resistance identity, which is free to do activities that are commonly carried out by women without the headscarf of Syar'i.
Introduction
Social media that appear since 1997 has been regarded as a daily human necessity in the third millennium era. Social media is one of the developmental effects of mass media that is mediated by technology ( Junaedi, 2011: 42) . Everyone can create, edit and publish their own news, promotions, articles, photos and videos by themselves more flexible and broader in scope; more effective and efficient; as well as fast, interactive, and varied (Nurudin, 2012: 53) . The existence of social media tends to provide opportunities for users not only to be consumers, but also as producers. It is not only provides
The 10th IGSSCI convenience in expanding the network of friends and business, but also able to change human behavior in cultural transformation, one of them is religion.
In this research, Instagram is considered to provide space for young people on behalf of the hijrah community for religious activities and Islamic da'wah. Dimas, the founder of Jakarta Terang on the GoMuslim's website (2017) explained that the emerging variety of hijrah communities is a present phenomenon that is widely found in the big cities in Indonesia, such as Jakarta, Bandung, Surabaya, Yogyakarta and Jambi. The majority of the members of the Hijrah community are young people who are trying to improve themselves, seek knowledge, support each other, and remind the kindness of each other. The members of this community come from various environments and professions that gather in the spirit of deepening religious knowledge and doing programs based on the Qur'an. Abdul Hair (Researchers of Pop Culture, Media and Communication Studies which full text can be found at www.news.detik.com) saw the hijrah phenomenon among young people as a massive movement that is unorganized and not totally centralized.
The hijrah movement was carried out on a local scale in almost all cities in Indonesia, including Kediri city which become the object in this research.
The aim of young hijrah communities is to form their members to become the productive and mannered young people. This is reflected in various activities, such as jumping in social service, learning to read the Koran, engaging in religious discussions, and regularly studying by inviting religious teachers to give lectures that are held at least once a month. Visiting the recitation program was constructed by Kumparan.com online media as part of the lifestyle of young people today.
This community prioritizes a great sense of care for members, especially concerns related to the faith. One example of care can be seen in tagline of each community, like (Abubakar, 1999: 211-212) Another important fact is the member's behavior in using the social media, especially in female members. They often form inside group in the community, such as the veil (cadar) squad, the niqab squad, or the syar' i hijab squad, which involves the role of the social media to post photos that is dominated by swafoto in the Instagram and followed by the hastag #cadarsquad. The photos are then enhanced supportd by tagging popular places, such as cafes, mountains, and beaches, and put on some religious caption. DOI it involves religiosity and the social media that form the women representation in the hijrah community. Social media is not only used as a means of Islamic da'wah and compete in doing good, but also used to compete in presenting themselves. Figure 1 shows posts about the ban on women appear in the media. The 10th IGSSCI other discourses which is displayed in the social media. Thus, the aims of this study is to fill this gap with a focus on the self-representation of women who wear syar'i hijab of the Shaff Hijrah Community and negotiations about discourse displayed on Instagram.
The theoretical framework can been seen at image 2 . This study uses a qualitative approach that reveals the emerging social reality of young people of Hijrah communities, both in big cities and small cities, in Indonesia.
The data does not use numbers, but emphasizing more on descriptive statements and visual data as well as writing on Instagram. Data collection methods are on-line observations, online and offline interviews, literature studies to complete the data, then involves it in the analysis so that the result is comprehensive.
Data collection was taken from three informants of Shaff Hijrah Community members, with different ages, educations, and jobs in order to obtain a diverse result, related to the representing their identity as women members of the Hijrah community and negotiations carried out using Instagram. Those were chosen deliberately by focusing on the characteristics of the syar'I hijab worn, namely syar'i hijab without veils (cadar), syar'I hijab plus masks, and syar'i hijab with chadar. The data is analyzed using a constructivist approach from the representation theory described by Stuart Hall and Manuel Castell's thoughts on The Power of Identity.
The location of this research is in Kediri, a small city with an area of 62 sq. Km and 17 colleges, which is the ranked third in Education in East Java after Malang and Surabaya. Furthermore, Kediri has several large Islamic boarding schools, such as Lirboyo, Mojo, LDII Wali Barokah, and Wahidiyah. Even though Kediri is a small city, but it has young people of hijrah community that will enrich the findings with informant's social background, which is likely to be different from the women members of Hijrah communities in big cities.
Results and Discussion
The result of this study shows that women wearing Syar'i hijab represent her self to against the dominant construction related to religious discourse in women hijrah. They Essentially, the intention to hijrah is different articulated by Shaff community women.
It is caused by differences in interpreting and understanding the meaning of hijrah so that it is interpreted in accordance with their respective religious knowledge and social The three informants tried to get out from the dominant perspective about women who hijrah by using the syar'i hijab whose attitudes are required to be syar'i as well.
They agreed to build a discourse of women who hijrah by wearing the syar'i hijab could do activity freely without feeling burdened and shadowed by religious dogma. The outer appearance covered by syar'i veil is not a barrier to do any activities and not something to be feared. The experience of hijrah process is proof of loving God's rules, that is try to stay wearing clothes that are stated in any situation as a form of hijrah commitment.
Informant A said that the function of syar'i dress worn is glorifying Muslim women, related to the acceptance of guidance, in order to enjoy the sweetness of faith, and to be a better person. Informant B explained that the decision to hijrah by wearing shari'a dress was carried out since 2014 because it was motivated from the studies she saw on Youtube and the desire to improve herself that was aimed at God. In addition, these informants voiced their desire to fight the dominant discourse that constructed women's hijrah by wearing sharia' as a religious and obedient figure.
They want to establish their own identity by undermining the dominant perspective about women hijrah who wears syar'i veil by not blaming the syar'i veil that they wear, because someone's clothes and morals are different things. Dressing syar'i is not a measure of whether or not a Muslim woman is faithful. On the other hand, this claim is remind of Pierre Bourdieu's habitus concept that although she has been hijrah with a shar'i appearance, it is not easy to change her habits that have been done before hijrah.
The new identity in the Instagram created by the female Shaff community has strengthened Stuart Hall's opinion that there is no identity can act as an identity that totally control, but identity changes according to how the subject is appointed or represented (Hall, 1990) . According to Goffman (in Woodward, 2002: 10) identity is related to self, which is analogous to an actor who plays a role. Identity in the context of this research is the problem of 'being' and the process of 'being' . Therefore, identity is not only imposed or considered to be derived; but identity is also about negotiation, connection, imagination, and resistance (Hall, 1991: 225 ).
Negotiation of women Syar'i hijab representation through instagram
The provisions and manners that regulate the presence of women who utilize social media becomes the emergence background of "resistance" by the women who wears Furthermore, Woodward (1997) explained that the body has a special place at the personal, social, psychological and social intersections in the negotiation of identity. The body is place of meanings constructed from differences and it is often a sign of visible differences, but it is also experienced, inhabited, offers possibilities and constraints for negotiating identity positions. The identity position, desired by the women in Hijrah Shaff community, is they want to keep doing activity normaly while maintaining her status as a Muslim woman who wears syar'I hijab. The identity generated from the negotiation process can be identified by using the identity theory presented by Manuel Castells.
Manuel Castells (2010) offers his opinion on three forms of identity: (1) legitimizing identity that this identity is introduced by institutions that are dominant in society. Identity will be formed which is the main characteristic when a dominant institution is the mind of thinking which is rationalized in the domination form; (2) resistance identity is a type of identity which is held by actors whose position is obtained due to resistance to the logic thinking of dominant group or can be interpreted as the process of surviving identity as resistance or in this case produced by those who are in a weaker position or condition because of the stigma from the dominating party; (3) project identity is obtained due to identity construction that occurs when social actors through the base of any cultural forming a new identity that defines their position in society, through their way, trying searching for the transformation of all the structures owned Based on observation, the informants formed the resistance identity. There are political identities from these informants since they want to fight dominant discourse to maintain their identity, follow their version even though they has decided to be part of the Shaff community. Each informant constructs the desired identity without coercion or pressure from any actor or condition so that they can explain their position as a woman who hijrah in a shar'i hijab with their own way, that women freely without any barrier in their daily activities just like others women who are in dominant discourse. Syar'i hijab is interpreted by informants as encouraging in hijrah.
Conclusion
The 
